This question paper contains 2 printed pages]

CN—116—2017
FACULTY OF COMMERCE

B.Com. (Third Year) (Fifth Semester) EXAMINATION
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MARKETING MANAGEMENT

Paper 1
(Thursday, 30-3-2017) Time : 10.00 a.m. to 12.00 noon
Time—2 Hours Maximum Marks—40
N.B. :— () Question No. 1 is compulsory.
(ii) Attempt All questions.
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All questions carry equal marks.
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1. What do you mean by Marketing Management ? Explain the importance of

marketing management. 10
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2. Explain the “product life cycle” in detail. 10
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What are the factors affecting the pricing decisions ? Explain.
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3. Define concept of distributions channels ? Explain its importance. 10
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Write detailed note on Marketing Mix.
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4. Describe characteristics of an effective Advertisement.
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Or
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@) Promotion decision
(11) Salesmanship.
@ g& fof
Gi)  Tosa e
CN—116—2017 2

C91CA8C664CDB21D9C35F85A3994F211

CN—116—2017
10



