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Paper 1
(Wednesday, 15-11-2017) Time : 10.00 a.m. to 12.00 noon
Time—Two Hours Maximum Marks—40
N.B. .— () Question No. 1 is compulsory.

(ii) Attempt All questions.

(z11) All questions carry equal marks.
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1. Define Marketing. Explain the importance of Marketing. 10
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2. What is product ? Explain the classification of product. 10
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Or
(fenam)
Define pricing. Explain the factors affecting pricing decision.
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3. What is distribution channels ? Explain the importance of distribution

channels. 10
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Or
(feram)
Explain the components of promotion mix.
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4. Explain the product life-cycle. 10
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Or
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Explain the functions of salesman.
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