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N.B. .— (@) Q. No. 1 is compulsory.

(i1) Attempt All questions.

(iit) All questions carry equal marks.
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1. What is marketing ? Explain the functions of marketing. 10
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2. Explain the elements of marketing mix. 10
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Or
(fenam)
Explain the classification of product.
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Define product. State new product development process.
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Or
(fenam)
Explain the functions of distribution channels.
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Define price. State importance of price.
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Or
(feram)
Describe the media of Advertising.
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