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CG-11-2020
WINTER EXAM 2020

Subject Name : NA-312_Elective B : Marketing Management-I -XXVII-B_V_23-03-2021  

Date : 23/03/2021 Duration : 60 min.

Instruction / सचुना / :-
 

* Follow the detail instructions given on OMR Sheet
 

* ओ एम आर वर�ल सव� सचूनांचे पालन करावे.
 

Q.1 
 The word Marketing is taken from the latin word _________

 Marketing हा श�द ----- लॅट�न श�दापासनू बनला आहे.
A]Market [Market]
B]Markeit [Markeit]

C]Maricato [Maricato]
D]Mercatus [Mercatus]

Q.2 
 ________ is a scope of marketing

 ----- ह� �वपणनाची �या�ती आहे.
A]Storage [साठवणकू]
B]Segmentation [�ेणीकरण]

C]Distribution [�वतरण]
D]All of the above [वर�ल सव�]

Q.3 
 The task of any business is to deliver _______ at a profit.

 कोण�याह� �यवसायाचे काय� �हणजे न�या�या मोबद�यात ----- देणे होय.
A]Customer Needs [�ाहकां�या गरजा]
B]Product [व�त]ू

C]Customer value [�ाहकास म�ुय]
D]Quality [गुणव�ता]

Q.4 
 Marketing is a process which aims at ____________

 �वपणन ह� एक ���या आहे �याचे �येय ---- आहे
A]Satisfaction of consumer [�ाहकांचे समाधान]
B]Selling products [व�तचूी �व�� करणे]

C]Production [उ�पादन]
D]Profit making [नफा कम�वणे]

Q.5 
 Marketing helps firm increase their profit by __________

 �वपणनात ----- �या सहा�याने �यवसायास नफा वाढ�व�यात मदत करत.े
A]Increase in Sales [�व��त वाढ]
B]Increase in Production [उ�पादनात वाढ]

C]Increase in Price [�कंमतीत वाढ]
D]Increase in customer [�ाहकात वाढ]

Q.6 
 The benefits of marketing to ________

 �वपणनाचे लाभ ---- ना होतात.
A]Personal [वयै�तीक]
B]Society [समाजास]

C]Producer [उ�पादकास]
D]All of the above [व�रल सव�]

Q.7 
 _______ is a type of marketing planning.

 ----- हा �वपणन �नयोजनाचा �कार होय.
A]Short term planning [अ�प मदुतीचे �नयोजन]
B]Long term planning [�दघ� मदुतीचे �नयोजन]

C]Project planning [�क�प �नयोजन]
D]All of the above [वर�ल सव�]

Q.8 
 The essence of strategic marketing is ________
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----- हे �वपणन रण�नतीचा सार आहे.
A]STP - Segmentation, Targeting, Positioning [STP-

Segmentation, Targeting, Positioning]
B]CRM - Customer Relationship Management [CRM-

Customer Relationship Management]

C]TPD - Targeting, Positioning, Distribution [TPD- Targeting, Positioning,
Distribution]

D]None of these [यांपकै� नाह�]

Q.9 
 Features of marketing planning are __________

 �वपणन �नयोजनाची व�ैश��ये ----- आहेत.
A]Customer oriented and Market oriented [�ाहका�भमखु
तथा बाजारा�भमखु �नयोजन]

B]Complicated [ि�ल�ठ ���या]

C]Both A and B [A व B दो�ह�]
D]None of these [यापकै� नाह�]

Q.10 
 _______ is a bundle of utilities.

 ----- हा उपयोगीतचेा संच होय.
A]Product [व�त]ू
B]Price [�कंमत]

C]Distribution [�वतरण]
D]Promotion [व�ृद�]

Q.11 
 _______ is not an external source of New product Idea.

 न�वन व�त ू�न�म�तीचे ----- हे बह�ग�त ��ोत नाह�.
A]Department of consumer service [�ाहक सेवा �वभाग]
B]Competitive product [�पध�क व�त]ू

C]Advertising companies [जा�हरात कंप�या]
D]Customer [�ाहक]

Q.12 
 The process of New product development ends with _________

 न�वन व�त ु�वकासाचा शवेट ----- ने होतो.
A]Idea Scrining [व�त ूक�पनेची �यापकता तपासणे.]
B]Concept development [संक�पनेचा �वकास]

C]Test marketing [�वपणन चाचणी]
D]Commercialization [�यापार�करण]

Q.13 
 Price of a product is determined on ____________

 व�तचूी �कंमत ह� ----- वर ठर�वल� जात.े
A]Discount [कसर�वर]
B]Premium [अधीलाभावर]

C]book value [प�ुत �कंमतीवर]
D]All of the above [वर�ल सव�]

Q.14 
 _________ depends upon product price.

 व�त�ुया �कंमतीवर ----- अवलंबनु असत.े
A]Demand [मागणी]
B]Competitiveness [�पधा��मकता]

C]A and B both [A व B दो�ह�]
D]Production [उ�पादन]

Q.15 
 _________ pricing method is used to attract customers.

�ाहकांना आक�ष�त कर�यासाठ� ---- �कारची �कंमत �नि�चती केल� जात.े
A]Skimming [Skimming]
B]Penentration [Penentration]

C]A and B both [A व B दो�ह�]
D]None of these [यापकै� नाह�]

Q.16 
 Distribution channels are _____________

 �वतरण �णाल� म�ुयत: ---- असत.े
A]Direct [��य�]
B]

C]Both A and B [A व B दो�ह�]
D]
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Indirect [अ��य�] None of these [यापकै� नाह�]

Q.17 
 In ________ distribution channel no intermediate exists.

 ----- �वतरण �णाल�म�ये म�य�थ नसतात.
A]Direct [��य�]
B]Indirect [अ��य�]

C]Both A and B [A व B दो�ह�]
D]None of these [यापकै� नाह�]

Q.18 
 Perishable goods are distributed through _________ channel.

 नाशवंत व�त�ूया �वतरणासाठ� ----- �वतरणाचा अवलंब केला जातो.
A]Indirect distribution [अ��य�]
B]Direct distribution [��य�]

C]Both A and B [A व B दो�ह�]
D]None of these [यापकै� नाह�]

Q.19 
 The function of distributiion channel is ____________

 �वतरण �णाल�चे काय� ----- आहे
A]Price stabilisation [�कंमत ि�थर ठेवणे]
B]Promotional function [व�ृी�मक काय�]

C]A and B both [A व B दो�ह�]
D]Production [उ�पादन]

Q.20 
 Characteristics of an effective Advertising is ____________

 ----- हे �भावी जाह�रातीचे व�ैश��ये आहेत.
A]Choosing appropreate media [यो�य मा�यमाची �नवड]
B]Repetation of Advertise [जाह�रातीची पनुराव�ृती]

C]Collecting information of customer [�ाहकांची माह�ती घेणे]
D]All of these [यापकै� सव�]

Q.21 
 AIDA means __________

 AIDA �हणजे ----
A]Awareness, Interest, Desire, Action [Awareness,

Interest, Desire and Action]
B]Awareness, Idea, Desire, Approach [Awareness,

Idea, Desire and Approach]

C]Awareness, Intensity, Desire, Appeal [Awareness, Intensity,Desire and Appeal]
D]Awareness, Involvement, Desire, Appeal. [Awareness, Involvement, Desire

and Appeal]

Q.22 
 The function of distributiion channel is ____________

 ----- हे �वपणन �णाल�चे काय� होय.
A]Providing market information [बाजाराची माह�ती परु�वणे]
B]Division of risk [जोखमीचे �वभाजन]

C]Forwarding customer reactions [�ाहकां�या ��त��या देणे]
D]All of above [वर�ल सव�]

Q.23 
 Direct distribution channel is also known as __________

 ��य� �वतरण �णाल�लाच ---- �हणतात.
A]Two level distribution channel [ि�द�थर�य �वतरण
�णाल�]

B]Zero level distribution channel [श�ुय�थ�रय �वतरण
�णाल�]

C]One level distribution channel [एक �थ�रय �वतरण �णाल�]
D]All the above [वर�ल सव�]

Q.24 
 Transfering goods from produce to customer is a function of _____________

 व�त ूउ�पादकांपासनु �ाहकांपय�त पोहच�व�याचे काय� ----- चे असत.े
A]Pricing [�कंमत �नि�चती]
B]Distribution channel [�वतरण �णाल�]

C]Promotion [संवध�न काय�]
D]None of these [यापकै� नाह�]
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Q.25 

___________ is not a componant of promotion
----- हे �व�� संवध�नाचा घटक नाह�.

A]Sales promotion [�व�य व�ृद�]
B]Personal Selling [वयै�तीक �व��]

C]Public Networking [�य�ती संपक� ]
D]Advertising. [जाह�रात]

Q.26 
 ___________ is only revenue generating component of marketing mix.

 ----- हा �वपणन �म�ातील एकमेव महसलु �नम�ती करणारा घटक आहे.
A]Production [व�त ू�नम�ती]
B]Pricing [�कंमत �नि�चती]

C]Distribution [�वतरण]
D]Promotion [व�ृद�]

Q.27 
 __________ is not a factor which affect pricing

 ----- हा �कंमत �नि�चतीवर प�रणाम करणारा घटक नाह�.
A]Customer's choice [�ाहकाची आवड]
B]Objectives of firm [�यवसायाची उ����ये]

C]Cost of production [उ�पादन खच�]
D]Competitors price [�पध�कांची �कंमत]

Q.28 
 Products are classified on the basis of _____________

 व�तचेु व�ग�करण ----- �या आधारे केले जात.े
A]Consumer goods [�ाहक उपयोगी व�त]ू
B]Industrial goods [�यवसाय उपयोगी व�त]ू

C]Both A and B [A व B दो�ह�]
D]Pricing [�कंमती नसूार]

Q.29 
 FMCG means _____________

 FMCG �हणजे ----
A]Fast moving consumer Goods [Fast Moving

Consumer Goods]
B]Fast moving corporate Goods [Fast Moving

Corporate Goods]

C]Fast moving co-operative Goods. [Fast Moving Co-operative Goods]
D]Fast moving consumer Guidelines. [Fast Moving Consumer Guidelines]

Q.30 
 As per the _________ concept of marketing organizations only produce goods and sale it.

 �वपणना�या ----- संक�पेनसुार �यवसायात केवळ व�तचेू उ�पादन केले जात ेव �व�� केल� जात.े
A]Traditional [पारंपार�क]
B]Modern [अध�ूनक]

C]Consume oriented [�ाहका�भमखु]
D]None of these [यापकै� नाह�]

Q.31 
 ___________ is not an objective of marketing planning.

 �वपणन �नयोजनाचा उ�ेश ---- नाह�
A]Increasing sales [�व�� वाढवीणे]
B]Grow market share [बाजारभाग वाढ�वणे]

C]Exploit customer [�ाहकांची �पळवणकू करणे]
D]Increase profit [नफा वाढवीणे.]

Q.32 
 STP means

 STP �हणजे -----
A]Segmentation Targeting and positioning

[Segmentation Targeting and Positioning]
B]Segmentation Targeting and practice [Segmentation

Targeting and Practice]

C]Segmentation Targeting and pricing [Segmentation Targeting and Pricing]
D]Segmentation Targeting and publicity [Segmentation Targeting and Publicity]

Q.33 
 For an effective implementation of marketing __________ is necessory

 �वपणना�या �भावी अमलबजावणीसाठ� ----- अव�यक असत.े
A] C]
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Advertising [जाह�रात]
B]Marketing planning [�वपणन �नयोजन]

Customer Relationship Management [�ाहक संबंध �यव�थापन]
D]Distribution [�वतरण]

Q.34 
 The Concept of Markeing mix was developed by ____________

 �वपणन �म�ाची संक�पना ----- यांनी �वकसीत केल�
A]N. H. Borden [N. H. Borden]
B]Philip Kotler [Philip Kotler]

C]W. Anderson [W. Anderson]
D]Stanton [Stanton]

Q.35 
 There are __________ elements of promotion mix

 व�ृद� मी�ाचे ----- घटक आहेत.
A]Four [चार]
B]Six [सहा]

C]Five [पाच]
D]Three [तीन]

Q.36 
 _________ is called printed Salesmanship.

 ----- ला �लखीत �व�यकला असे �हणतात.
A]Advertising [जाह�रात]
B]Personal Selling [वयै�तीक �व��]

C]Promotion [व�ृद�]
D]None of these [यापकै� नाह�]

Q.37 
 _________ gave 5P's strategy

 ----- यांनी रणनीतीचे 5P सांगीतले
A]Stanton [�टॅ�टन]
B]Mintzberg [मी�सबग�]

C]Philip Kotler [फ�ल�प कॉटलर]
D]Henry Feyol [हे� र� फेयोल]

Q.38 
 MKIS means ___________

 MKIS �हणजे -----
A]Management Information system [Management

Information System]
B]Market Intelligence System [Market Intelligence

System]

C]Marketing Information System [Marketing Information System]
D]Marketing Information Supply [Marketing Information Supply]

Q.39 
 _________ includes in Kotler Model.

 कॉटलर मॉडले म�ये ...... चा समावेश होतो
A]Internal Reports System [Internal Reports System]
B]Marketing Research System [Marketing Research

System]

C]Marketing Intelligence System [Marketing Intellgence System]
D]All of above [All of above]

Q.40 
 Customer acquisition Cost = ___________

 �ाहक संपादन �कंमत = ----
A]CAC = Total sales and marketing Cost / Number of

new customer [CAC = Total Sales and Marketing
Cost / Number of New Customer]

B]CAC = Total cost х New Customer [CAC = Total Cost
× New Customer]

C]CAC = Advertisement cost + production cost [CAC = Advertisement Cost +
Production Cost]

D]CAC = Total Sales + Advertising Cost [CAC = Total Sales + Advertising Cost]
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