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N.B. .— () Question No. 1 is compulsory.

(ir) All questions carry equal marks.
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1. Explain the bases for market segmentation. 10

INUS faYSHM™ STaR T% .

2. Explain the Advantages of Customer Relationship Management (CRM).10

gk TaY HaEAA=T e fase .
Or
(feram)

What is marketing Research ? Write its scope.
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3. Explain the factors affecting consumer behaviour. 10
UYresh oo aRUMH M Heh T .
Or
(fenam)
Write detailed note on “E-marketing”.
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4. Write a detailed note on consumer buying decision-making process. 10
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Or
(fenam)

Write short notes on :
@) Green marketing

(i1) Rural marketing.
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