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Maximum Marks—40
Question No. 1 is compulsory.
Attempt All questions.

All questions carry equal marks.
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1. What is Marketing Research ? Write its objectives. 10
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2. Define consumer behaviour. Explain the buyers decision making

process.
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(fepam)

Write a detailed note on customer relationship management.
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3. Define marketing research. Explain the importance of marketing

research.
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Explain the concept of Rural Marketing.
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4. Explain the benefits of market segmentation. 10
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Or
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Write a note on E-Marketing.
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