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N.B. .— (1) Question No. 1 is compulsory.

(11) Attempt All questions.

(111  All questions carry equal marks.
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1. What is market segmentation ? Explain the bases of market

segmentation. 10

INRUS faYSH B S ? FNRuS favsHe STUR T .

2. Define consumer behaviour. Explain the factors affecting consumer

behaviour. 10

UEeh IAUGhiEl SATEAl . U IaeR YHE TR Hed TIR h.
Or
(feram)

Explain the concept of Green marketing.

A Hrehfen (sRd faqum) deheam Toe A

3. What is marketing research ? Explain the scope of marketing

research. 10
foque w9l WU s ? fouue SRieART SATel TS .
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Or
(feram)
Explain the concept of Insurance marketing.
fomr foqum & Hehed T TR H
4, Explain the objectives of marketing research. 10
foque welieAr=h 3fesl T &
Or
(fenam)
Explain the strategies for maintaining customer relations.
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