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Paper 11
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Time—2 Hours Maximum Marks—40
N.B. .— (1) Question No. 1 is compulsory.

(11)  All questions carry equal marks.

(111)  Attempt all questions.
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1. Define market segmentation. Explain the bases of market segmentation.10
FSRYS fawrsHr= =med ol daeRye faursHme sur fawg .
2. Discuss in detail the global marketing. 10
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Or
(feram)

What is marketing research ? Write its objectives.
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3. What is consumer behaviour ? Explain the buyer’s buying decision making

process. 10
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Or
(feram)
Explain the scope of marketing research.
forquE FeneA=l S T .
4, Describe the concept of customer relationship management. 10
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Or
(fenam)
Write short notes on :
(a) Target marketing
(D) Insurance marketing.
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