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(i1) All questions carry equal marks.
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1. Define marketing research. Explain its importance. 10
foquE EeeART STEA WL ™ Hgel O h.
Or
(fepam)

What is market segmentation ? Describe the process of market segmentation.

IR favsHE Bos %™ ? 9oR favrsEret gfsear fave .

2. Define consumer behaviour and explain factors affecting consumer

behaviour. 10

Ueh IdUehi=l SATEA] Hh&d IdUehiak RO HI0R Heh T H.
Or
(feram)

Explain the concept of E-marketing in detail.

I-faqUARET Hehou gfae® fave &
P.T.O.
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3. Define advertising and explain different features of advertising. 10

el A A Hhed Sieddret fafgy afimsel we &3
Or
(fenam)
Define rural marketing. Explain it features.

o fIUUERET e w1 = JfieRl e 6

4, What is meant by market segmentation ? Explain the bases of market

segmentation. 10

ISR fI9sH BN R ? IR fa9SHE SR TS 6L
Or
(fenam)
Write shorts notes on :
1) Customer relationship management
2) Advertisement and sales.
drera feqr ferer
(1)  7E% HaY HEaEA
(2)  Sfeta sfor fersnt.
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