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CG-11-2020
WINTER EXAM 2020

Subject Name : NA-336_Elective B : Marketing Management-II-XXXIII-B_VI_22-03-2021  

Date : 22/03/2021 Duration : 60 min.

Instruction / सचुना / :-
 

* Follow the detail instructions given on OMR Sheet
 

* ओ एम आर वर�ल सव� सचूनांचे पालन करावे.
 

Q.1 
 Dividing a market into small groups is___

 बाजाराचे �व�वध लहान-लहान गटांम�ये �वभाजन करणे �हणजे ……………. होय.
A]market segmenlation [बाजार �वभाजन]
B]Market planning [बाजार �नयोजन]

C]Advetising [जा�हरात]
D]New Market [नवीन बाजारपेठ]

Q.2 
 All sub groups of market are _________

 बाजारातील सव� उपगट हे …………….. असतात.
A]Without intermediate [म�य�थ र�हत]
B]Homogeneous [समजीनसी]

C]Helrogeneas [�वषम]
D]None of These [यापकै� नाह�]

Q.3 
 Consumers are clossidled on the basis of age sex and occapation in __________segmentation.

 �ाहकांना वय,�लगं व वया�या आधारावर �वभागात वग�कृत केले जात.े
A]psychologscal [मानसशा��ीय]
B]Geographical [भौगो�लक]

C]Demogaphical [लोकसं�याशा��ीय]
D]Behavioural [वत�ना�मक]

Q.4 
 Specific market segment conbe ideotified by __________

 ठरा�वक बाजार �वभागास ओळख�याची ……………. ह� ���या आहे.
A]Market targeting [बाजार ल�ीकरण]
B]marketing stratesy [�वपणन �नती]

C]Market position [बाजार ि�थती]
D]position [व�ृा]

Q.5 
 _________Reffered of zero segmentation.

 श�ूय �वभागीकरण �हणजे ……………..
A]Market targeting [बाजार ल�ीकरण]
B]Differentiated marketing [�वभेद�त �वपणन]

C]Niche marketing [Niche �वपणन]
D]Mass marketing [एक��त �वपणन]

Q.6 
 The Next Slege after segmentation is ________

 बाजार �वभाजन नंतर चे चरण …………... होय.
A]Market targeting [बाजार ल�ीकरण]
B]Market position [बाजार ि�थती]

C]MIS [एम.आय.एस]
D]Marketing [�वपणन]

Q.7 
 _________Factors are included in econonic segmentation of market.

 बाजारा�या अथ�शा��ीय �वभाजनात ……………….. घटकांचा समावेश होतो.
A]Unemployment [बेरोजगार�]
B]infletion [महागाई]

C]Intergt rate [ठयाजदर]
D]All of these [यापकै� सव�]

Q.8 
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Is not a part demographic segmentation.
…………… हा लोकसं�याशा��ीय बाजार �वभाजनाचा घटक नाह�.

A]Age [वय]
B]Gender [�लगं]

C]Education [�श�ण]
D]interest [ऋची]

Q.9 
 Traget marketing essentially regales______

 ल� �वपणननासाठ� मलूतः ……………...ची आव�यकता असत.े
A]Advertising [जा�हरात]
B]Market segmentation [बाजार �वभाजन]

C]Derect selling [��य� �व��]
D]None of These [यापकै� नाह�]

Q.10 
 ________Coined the word positioning .

 Positioning हा श�द�योग …………….. यांनी मांडला.
A]All Rayes and jack trout [ऑल रेज व जॅक �ॉट]
B]Pwllp kotler [�फल�प कॉटलर]

C]Peter drucker [पीटर �कर]
D]None of These [यापकै� नाह�]

Q.11 
 _______ DATA is collected qickly and less costly.

 ……………….. मा�हती जलद व कमी खचा�त �मळत.े
A]Primery [�ाथ�मक]
B]Secondary [द�ुयम]

C]A and B Both [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.12 
 Short comings of product are identified and corrected with the help of______

 व�ततूील कमतरतांची जाणीव व सधुारणा …………….. �या सा�याने केले जात.े
A]market segmenlation [बाजार �वभाजन]
B]production [व�त ू�न�म�ती]

C]market research [बाजार संशोधन]
D]None of These [यापकै� नाह�]

Q.13 
 The information collectedby researcher is_______

 संशोधकाने �वतः �मळवले�या मा�हतीस………………. �हणतात.
A]Primary data [�ाथ�मक मा�हती]
B]secondary data [द�ुयम मा�हती]

C]Both A and B [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.14 
 Information collected from books and journals.

 प�ुतके व �नयतका�लकां �या साहा�याने �मळवले�या मा�हतीस ……………… �हणतात.
A]Primary data [�ाथ�मक मा�हती]
B]secondary data [द�ुयम मा�हती]

C]A & B Both [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.15 
 Research method is used of collect a data which people unwilling to proride.

 …………………… संशोधन प�तीने लोक जी मा�हती देऊ इि�छत नाह� ती मा�हती �मळवता येत.े
A]Exploratory [संशोधना�मक]
B]Causal [काय�कारण]

C]Observation [�नर��ण]
D]Internet survey. [इंटरनेट सव��ण]

Q.16 
 Research atat is __________

 संशोधन मा�हती ह�……………... असत.े
A]Qualitative and quantitative [गुणा�मक आ�ण सं�या�मक]
B]Predictive and quantitative [अदंाजीत व सं�या�मक]

C]quantitative and predictive [गुणा�मक व अदंाजीत]
D]None of These [यापकै� नाह�]
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Q.17 

__________Is largdy used for collecting data
मा�हती संकलनासाठ� ………………………..चा मो�या �माणावर वापर केला जातो.

A]Moderator [�नयं�क मा�हती]
B]Mechanical data [यां��क मा�हती]

C]Telephonic interviev [दरू�वनी मलुाखत]
D]Question naire [��नावल�]

Q.18 
 ___________Research medhod is used to study likes of eustomer.

 �ाहकां�या आवडीचा अ�यास कर�यासाठ�………………………...संशोधन प�तीचा अवलंब केला जातो.
A]Exploratory [शोध आ�मक]
B]Experimental [�ायो�गक]

C]Descriptive [वण�ना�मक]
D]Survey [सव��ण]

Q.19 
 Is a first stage of marketing research proses.

 �वपणन संशोधन ���येतील प�हले चरण………………. होय.
A]Inplement the researchplan [संशोधन योजना राब�वणे]
B]Defide research ploblem [संशोधन सम�या प�रभा�षत
करणे]

C]Collect ane analyse data [मा�हती एक��त करणे व �व�लेषण करणे]
D]Develop research plan [संशोधन योजना �वक�सत करणे]

Q.20 
 Anadvontage of telephone interview is _____________

 दरू�वनी �वारे मलुाखत घे�याचे म�ुय फायदे ……………. होत.
A]Sample control [नमनूा �नयं�ण]
B]Spead of data collection [मा�हती संकलनाची गती]

C]Both A & B [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.21 
 ______________Is a paid from of commanication

 ……………………….हे सश�ुक सं�ेषण होय.
A]Asuertising [जा�हरात]
B]Paslic relation [�य�ती संबंध]

C]publiclty [��स�ी]
D]None of These [यापकै� नाह�]

Q.22 
 Advertising on TV is primerity for glving information to ___________

 ट��ह�वर�ल जा�हराती ह� ……….. ना मा�हती परु�व�याचा उ�ेशाने केलेल� असत.े
A]Wholesalers [घाऊक �व�ेत]े
B]Consumers [�ाहक]

C]Rretailors [�करकोळ �व�ेत]े
D]Agent [एजंट]

Q.23 
 Advertising malnly has a ____________ effect on consumers.

 जा�हराती�या �ाम�ुयाने �ाहकांवर ………………..प�रणाम होतो.
A]Social [सामािजक]
B]Exonomical [आ�थ�क]

C]psychological [मानसशा��ीय]
D]Technical [तां��क]

Q.24 
 ATDA model firsly develaped by__________

 AIDA �ा�प …………...यांनी �थम �वक�सत केले.
A]Philip kotler [�फल�प कॉटलर]
B]Peter drucker [पीटर �कर]

C]Meyo [मेयो]
D]Elmo lewis [ए�मो लईुस]

Q.25 
 Advertising is drrected at cereating awareness about social issues in consumer

 �ाहकांम�ये सामािजक �वषयाब�ल जागकृता �नमा�ण कर�याचे �नद�श………………... जा�हरातीत �दले जातात.
A]Political [राजक�य] C]Social [सामािजक]
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B]Caltaral [सां�कृ�तक] D]Financial [�व�तीय]

Q.26 
 _____________Is a solesmanship in print

 …………..ह� �ल�खत �व�यकला होय.
A]publicity [��स�ी]
B]Advertising [जा�हरात]

C]Marketing [�वपणन]
D]Video [ि�ह�डओ]

Q.27 
 __________Sales to altinate consumer.

 ………………...हे अ�ंतम �ाहकांना �व�� करतात.
A]Retailers [�करकोळ �व�ेत]े
B]wholesalers [घाऊक �व�ेत]े

C]Agent [एजंट]
D]None of These [यापकै� नाह�]

Q.28 
 ATDAS theory of selling related to __________

 AIDA हे �व�� �ा�प………………. शी संबं�धत आहेत.
A]Personal selling [वयैि�तक �व��]
B]Sales promotion [�व�� संवध�न]

C]Advetising [जा�हरात]
D]Publicity [��स�ी]

Q.29 
 ___________Are the components of sales promotion.

 ………………….हे �व�य व�ृी चे घटक आहे.
A]Sample [नमनुा]
B]Coapon [कुपन]

C]Contest [�पधा�]
D]All above [वर�ल सव�]

Q.30 
 __________Is lkenownas inside sales.

 ……………….हे अतंग�त �व�� �हणनू ओळखले जात.े
A]Direct marketing [�ाय� �वपणन]
B]Tele marketing [टेले �वपणन]

C]Social marketing [सामािजक �वपणन]
D]Viral marketing [��स�ी]

Q.31 
 A buyes who buy goods for personal consumpbon is known as___________

 जी �य�ती उपभोगासाठ� व�तचूी खरेद� करत े�यास………………….. �हणतात.
A]consumer [उपभो�ता]
B]bayer [खरेद�दार]

C]Customer [�ाहक]
D]None of These [यापकै� नाह�]

Q.32 
 How do cosumers rapond to various marketing efforts of company is known as____________

 कंपनी�या �व�वध �वपणन ��येकांना �ाहक कसा ��तसाद देतो �यास …………………….. �हणतात.
A]Social [�ाहक वत�वण]ू
B]Cultaral [�ाहक संबंध]

C]Famity [�व�य व�ृी]
D]All above [यापकै� नाह�]

Q.33 
 Is an external fachr affecting consumer behaviour .

 …………………...हा �ाहक वत�वणकू�वर प�रणाम करणारा ब�हग�त घटक होय.
A]Social [सामािजक]
B]Cultural [सां�कृ�तक]

C]Family [कौटंु�बक]
D]All above [वर�ल सव�]

Q.34 
 ____________Is not a stage of consumer buying proeess .

 …………….हे �ाहक खरेद� �नण�य ���येतील चरण नाह�.
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A]Need recognition [गरजेची जाणीव]
B]Brand identification [�ँड ची ओळख]

C]information search [मा�हतीचा शोध]
D]purchase decirion [खरेद� �नण�य]

Q.35 
 The cosumer purchase process ebdy with______

 �ाहक खरेद� �नण�य ���येचा शवेट ………………….ने होतो.
A]Information search [मा�हतीचा शोध]
B]purchase decision [खरेद� �नण�य]

C]After purchase behaviaur [खरेद�नंतर ची ��त��या]
D]None of These [यापकै� नाह�]

Q.36 
 Total consumer benefit include_________

 एकूण �ाहक लाभात ………………...चा समावेश होतो.
A]Product benefit [व�त ूलाभ]
B]sService benefit [सेवा लाभ]

C]Both A & B [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.37 
 Is an advantage of CRM.

 ………………...हा �ाहक संबंध �यव�थापनाचा फायदा आहे.
A]Increase cost [खच� वाढतो]
B]Increase image [��तमा वाढत]े

C]Reduces management problem [अ व ब दो�ह�]
D]None of These [यापकै� नाह�]

Q.38 
 Is ony point on which a bront or product is used by end customer.

 �या �संगी शवेट�या �ाहकास �ँड �कंवा उ�पादनास सामोरे जावे लागत े�याला …………………….�हणतात.
A]customer touch poiot [�ाहक �पश� �थळ]
B]prusiness touch point [�यवसाय �पश� �थळ]

C]retaoler touch point [�करकोळ �व�ेता �पश� �थळ]
D]None of These [यापकै� नाह�]

Q.39 
 CRM Stond for__________

 CRM �हणजे …………..
A]Costomer relationship management [Customer

Relationship Management]
B]Costomar response manegement [Consumer

Response Management]

C]Costomar response method [Customer Response Management]
D]None of These [यापकै� नाह�]

Q.40 
 CRM is ___________

 CRM हे ……………..आहे.
A]Business cenlric [�यवसाय क� ��त]
B]Customer cenlric [�ाहक क� ��त]

C]Profit cenlric [नफा क� ��त]
D]None of These [यापकै� नाह�]
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