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Instruction / {frrn/ -

* Follow the detail instructions given on OMR Sheet
* 3 T 3R Gl §S G Treled .

gi.\jiding a market into small groups is____
EISINEREIE R ICRIG A R G P15 ATk o E ey =1 e B
Almarket segmenlation [TeTR &#TeT=T] Cladvetising [STTfard]
BlMarket planning [§T9TR fT3iTsTe] DINew Market BEIGEISIEEE)]
Q.2
All sub groups of market are
TARTAT TT ITICE .o 3|
Alwithout intermediate [FETe TRd] ClHelrogeneas [fawa]
BlHomogeneous [FF=i=T] DlNone of These [amidhT 18]
Q.3
Consumers are clossidled on the basis of age sex and occapation in segmentation.
TTEhTAT 39, ToleT T TATEIT HTURTER [FHTIT Fafiched el ST
Alpsychologscal [FATERIES] Clbemogaphical [FrwsEaT2mES ]
B]Geographical EIRIEE! Dlgehavioural ERGIR:ED!
Q.4
Specific market segment conbe ideotified by
STae SR AT 3NS@UARNT ... & gfehar 3me
AlMarket targeting [STSTR o1&f1hUT] ClMarket position [§TeTR &l
Blmarketing stratesy [f9orer ford] Dlposition [geT]
Q.5
Reffered of zero segmentation.
e TAHRMHIOT 70T ..o
AlMarket targeting [ToTR eTafiaoT] ClNiche marketing [Niche f&aome]
BlDifferentiated marketing [[91&1a fqore] DlMass marketing [tea faor]
Q.6
The Next Slege after segmentation is
TR fIHTSIed AR T TROT ..., 2.
AlMarket targeting [aTeTR wraftaoT] ClmiS [wa.3m.74]
BlMarket position [TeTR fEarelt] DlMarketing [f&7ore]
Q.7
Factors are included in econonic segmentation of market.
ITARTIT FYMEFT AT ., ECahTaT HATAL Bl
Alunemployment [SR1=TeTY] Clintergt rate [3aTee]
Blinfletion [FreTems] DlAll of these [aTder T4
Q.8

https://srtmun-admin.epariksha.net/InstituteAdmin/Reports/AllQuestions.aspx

Duration : 60 min. |

1/5



3/22/2021 https://srtmun-admin.epariksha.net/InstituteAdmin/Reports/AllQuestions.aspx

Is not a part demographic segmentation.

............... BT ARIEIATAMENT ST AT Teeh ATy

Alage [a1] ClEducation [fRraTor]
BlGender [fom] Dlinterest [#]

Q.9

Traget marketing essentially regales

&7 fAUTAATETS HAd: ..., oY TR RAT 3.

Al Advertising [STTfa<Td] Clberect selling [geaT 5]
BlMarket segmentation [TeTR &=t DlNone of These [amier =N
Q.10
Coined the word positioning .
Positioning &T &GHTT ... IisAT ATSTT.
AlAll Rayes and jack trout [3ifer Yo7 & 5f gie] Clpeter drucker [91eT 3]
Blpwiip kotler [fFelT shfeer] DlNone of These [amidhT 18]
Q.M
DATA is collected qickly and less costly.

.................... AT STie I Fa T@ITd Hod.

Alprimery [sTarfie] ClA and B Both [37 T 7 1781
B]Se(:ondary [gzTaH] DINone of These RIEEAGIR]]

Q.12

Short comings of product are identified and corrected with the help of

aEIciel AR Sofia g GaRom ... T HE T el AT,

Almarket segmenlation [STSTR f&sTsTT] Clmarket research [SToTR FeiTer]
Blproduction [a&d AT DINone of These [amder A1

Q.13

The information collectedby researcher is

HAHT Fad: TASTleTT AR . ... FEOTATd.

Alprimary data [STafae FTfed] ClBoth A and B [37 T 7 181
Blsecondary data [gzae afeeh] DINone of These [amder T8

Q.14

Information collected from books and journals.

Qe g farcishTiolehl =1 FIeTEar Acaciedr AT .................. FEUTAT.
Alprimary data [sTafae FTfed] Cla & B Both [37 T 7 2141]
Blsecondary data [gzae Afech] DlNone of These [amder aAT8Y]

Q.15

Research method is used of collect a data which people unwilling to proride.

........................ RIS TEcllel olleh S ARG AT &35 STeac AET off Alfgel FAesaar .

AlExploratory [F2Mer=TcA ] Clobservation [ferrafor]
Blcausal [#ri@R0T] Dlinternet survey. [ge<sie Tdfaron]
Q.16
Research atat is
HMETST ATTEAT &l 37

AlQualitative and quantitative [FToTIcHe 3AToT Fearera] Clquantitative and predictive [TOTIcHe d 3ieToiid]
Blpredictive and quantitative [3i@Tsiia  S&aTcH] DINone of These [amder A1
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Q.17
Is largdy used for collecting data

A FHAATHTS ..o, T AIGAT FATOET AT Shell STl
AlModerator [feriaa ATfea] ClTelephonic interviev [eIEa=T Hered]
BlMechanical data [@if3® aATfed] Dlquestion naire [s2aTae]

Q.18

Research medhod is used to study likes of eustomer.

TERITAT AT AT PLOATATON. ... TRMETST T 3Taed Shell SiTdl
AlExploratory [T 3TcF] Clpescriptive [avTsTesa]
BlExperimental [9raifan] Dlsurvey [adfetor]

Q.19

Is a first stage of marketing research proses.

uoreT Ty gfshdder afge TXOT.......... g

Allnplement the researchplan [FiTersT JfeT T
BlDefide research ploblem [&2iTereT Goear aReRa
0]

Clcollect ane analyse data [ATRRT TR 0T  fa2ervor #01]
Dlpevelop research plan [&2itre At A ad &0

Q.20
Anadvontage of telephone interview is

el eaR HATG HUATY HET BIAS ................ g
Alsample control [T forzioT] ClBoth A & B [37 T 7 31dT]
BlsSpead of data collection [FIfEaT Hahar=TaT a1 DlNone of These [amidhT 18]

Q.21
Is a paid from of commanication
............................ € FeYeh TIYUT g
Al Asuertising [STTfaTd] Clpublicity [afaY]
Blpaslic relation [crardY Tt DlNone of These [amder a8l
Q.22

Advertising on TV is primerity for glving information to

EregadTel ST & .o =1 ATl qRIGUaTeT SRATeT shelell 3.

AlWholesalers [aT3 faga] ClRretailors [ faFa]
Blconsumers [3mes] Dlagent [tsie]
Q.23
Advertising malinly has a effect on consumers.
STTRRTAT JTHEIT AGHIA ... gRoTme gar.
Alsocial [amaTerE] Clpsychological [Areraamed=]
BlExonomical [3f3] Dltechnical [aif3®]
Q.24
ATDA model firsly develaped by
ADAYET ............... ioT JUH RISl
Alphilip kotler [fFelrT sicer] ClMeyo [#]
Blpeter drucker [deX 3] DlEimo lewis [TeAT GESil
Q.25
Advertising is drrected at cereating awareness about social issues in consumer
AGRIACY AIATTSTh [ATATTE ST STIhel fAATOT o Q... STRRTCAE ferer STTefred.
Alpolitical [TTsTdT] Clsocial [amfaeF]

https://srtmun-admin.epariksha.net/InstituteAdmin/Reports/AllQuestions.aspx

3/5



3/22/2021 https://srtmun-admin.epariksha.net/InstituteAdmin/Reports/AllQuestions.aspx

Blcaltaral [@res o] DlFinancial [faed]
Q.26
Is a solesmanship in print
.............. & o fasaeser g1
Alpublicity [afa<] ClMarketing [faqore]
Bladvertising [snfexrd] Dlvideo [&f23M]
Q.27
Sales to altinate consumer.
..................... g 3fAH FITghie fashT aard.
AlRetailers [fFiIe B%Fa] Clagent [Tsie]
Blwholesalers [a734 faga] DlNone of These [amidhT 18]
Q.28
ATDAS theory of selling related to
AIDAE AP Iea......o o Fafdra .
Alpersonal selling ERIEGEREED C]Advetising EIRG!
Blsales promotion [faghT Eati«] Dlpublicity [f<]
Q.29
Are the components of sales promotion.
______________________ & R g2 3 e 3
Alsample [F3=T] Clcontest [Fae]
Blcoapon =] DlAll above [8rer &4
Q.30
Is lkenownas inside sales.
................... g 3iceTa fashr 7gue eEe ara
AlDirect marketing [9T&T fqoTe] Clsocial marketing [T faaoT]
BlTele marketing [&er faaore] DlViral marketing [5f&2]
Q.31
A buyes who buy goods for personal consumpbon is known as
ST SFAT STHNIMHTS T TIET P T FEUTAT.
Alconsumer [3qaedT] Clcustomer [amee]
Blbayer [@¥&ER] DINone of These [amder 1Y
Q.32
How do cosumers rapond to various marketing efforts of company is known as
Fueirear fafayr TAuoTe Tcdenia Imgeh AT ITAATE Sall CATRT .o, FEUTAT.
Alsocial [amee adav]] ClFamity [fsrar 31
Blcultaral [amee dat] Dlall above [amier =gl
Q.33

Is an external fachr affecting consumer behaviour .

........................ &T UTEeh actaufehial TRUTTH HI0TRT Sfgea aeeh g1

Alsocial [amaTTore] ClFamily [#E e
Blcultural [ares o] DlAll above [a8rer &4
Q.34

Is not a stage of consumer buying proeess .
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AlNeed recognition [FReIdl SToT4] Clinformation search [FrfeciaT ener)
BlBrand identification [ =T 3] Dlpurchase decirion [@¥r faof]

Q.35

The cosumer purchase process ebdy with

ATgeh W AT U= qae ..o g
Allnformation search [FTfdaT 2ier] Clatter purchase behaviaur [EX&aR 9t wfafdm
Blpurchase decision [@¥d faota DINone of These [amder AT

Q.36

Total consumer benefit include

THUT TG oM ..., T GHTALA BT
Alproduct benefit [a] @8] ClBoth A & B [37 T T 31781
Blsservice benefit [€aT a14] DlNone of These [amtidhT 18]

Q.37

Is an advantage of CRM.

..................... T UTgeh Y STIEATIATIT HIIET 3T
Allncrease cost [@T areat] ClrReduces management problem [37 & & gl=gT.
Blincrease image [sfa@T ared] DlNone of These [amier TN

Q.38

Is ony point on which a bront or product is used by end customer.

S gl AgTTAT AMEH s haT ST TTHAR AT AT ST .. FEUTATA.
Alcustomer touch poiot [FITgE T2 TS Clretaoler touch point [ sdT T3 @]
Blprusiness touch point [cIaaTer T7%7 T3] DlNone of These [amier =gl

Q.39

CRM Stond for

CRMFEUTSH ..o,

A]Costomer relationship management [Customer c
Relationship Management] ICostomar response method [Customer Response Management]
B]Costomar response manegement [Consumer DlNone of These RIEEAEIH]]

Response Management]

Q.40

CRM is

CRMB .o, 3R,
AlBusiness cenlric [CIaaT Hfd] Clprofit cenlric [T ]
Blcustomer cenlric [a1mee ] DlNone of These [amidhT 18]
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