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(i1) Solve All questions.
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1. What is meant by Advertising ? Explain importance of Advertising in
detail. 20
Sfed TSl S ? el 7ed Hiawiqu fave .
2. Explain different types of Advertising Media. 15
SRR Wee fafay yeRr fave @
Or
(fenam)

What is Media Planning ? Explain the process involved in Media Planning.
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3. What is advertising budget ? Explain various steps involved in preparing
an advertising budget. 15
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Or
(feram)
Explain the factors affecting advertising expenditure.
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4, What is an advertising agency ? Explain the function of advertising
agency. 15
STERA T¥A Ul HE ? SERG 9ed=t & fawe &

Or
(feram)

Explain the difference between classifides and display advertising.

a0 WS MERIAHE T ®eh T .
5. Write short notes (any two) : 10
() Advertising Standard Council of India
(i)  Advertising message
(i11) Elements of Advertising

()  Copy.
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