This question paper contains 2 printed pages]
NA—114—2022
FACULTY OF COMMERCE
B.Com. (Sixth Semester) EXAMINATION
MAY/JUNE, 2022
(New Course)
MARKETING MANAGEMENT
Paper (BC-6.4B)

(Management)
(Tuesday, 14-6-2022) Time : 9.30 am. to 1.15 p.m.
Time— 3.45 Hours Maximum Marks—1715
N.B. :— () Question No. 1 is compulsory.

(@) Q. Nos. 2 to 4 carry equal marks.
(iit) Attempt All questions.
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1. What is Marketing ? Explain the functions of Marketing Management. 20
forqur =TSt g ? T sHereerAT= e Tt .

2. Explain the meaning of marketing planning and write kinds of marketing

planning. 15

ferqur faistren 31l WA foqum fasam g fora.
Or
(feram)
Write the objectives of marketing planning.
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3. Describe the process of new product development. 15

e %] Scd1e fohrET=iT Gfshan foerg .
Or
(fenam)
Define pricing decision. Explain the factors affecting pricing dicision.
fonwa o=t e ®E fohaa FofmER aRomd w0 Tes T &
4, Explain the role of Computer in Marketing information system. 15
foraur Afect TOTCHES TR YfHeRT TI .
Or
(feram)

What is distribution channel ? Write its importance.

foreoT Areresi= 1 |RA e Hecd foral.
5. Write short notes on (any two) : 10
(@) Functions of distribution channels;
(i)  Importance of Sales Promotion;
(zii)  Objectives of Marketing Planning;
(tv)  Concept of Marketing Information System.
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