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(i1) All questions carry equal marks.
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1. Define marketing research. Explain the process of marketing research. 10

forqur SeieETE SATE Y. faquE weieATEt qihar Tt .
Or
(fenam)

Write in detail the benefits of market segmentation.

STSTRUS TIUTSToE HEe dUiRTAdr feTal.

2. Define consumer behaviour. What are the various factors affecting the consumer
behaviour ? 10
1&gk L TR YT, TMehT=A ScIeh o TROTH IR fafae e shivd 3fed ?

Or
(fenam)
What do you mean by advertising ? Explain the features of advertising.
ST TRUTS T 7 STedrdel Sferses ¥ .
3. Define Salesmanship. Explain the various functions of a salesman. 10

fasraeshai= = . fashamrs fafay s T &=
P.T.O.
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Or
(fenam)
Elaborate in detail the advantages of CRM.
UTEeh Hol¥] eI B qiTera fefal.
4, Write short notes (any two) : 10
@) Customer Relationship Management;
(@1))  Advertisement and Sales;
(7iz) Consumer Behaviour;
(tv) Market Segmentation.
freaRa feur faer (FTorael I ) ¢
G)  URE HaY HILA;
@) e et fersnt;
(i) e AA[H;
(v) SSRYS TS,
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