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(i1) All questions carry equal marks.
@) €& Y HreEn
(@) W& YA gHE O SR,
1. What is meant by market segmentation ? Describe the benefits of market
segmentation. 10
ISR fI9SH BN & ? IR fa9sHEe ®ERe fawre #:7.
Or
(fenam)

Define Marketing Research. Explain the objectives of marketing research.
fauum aeNeATET A wEd fgquE geienEl Sfeed T &L

2. What is advertising ? Explain the importance of advertising. 10

SMfed BN hE 7 Sfeddid 7ew™ T .
Or
(fenam)
What is Consumer Behaviour ? Explain the consumer buying decision-making
process.
Tesh a1 U w7 UGk ©RGl Ui WfshAr TR .

3. What is meant by Rural Marketing ? Explain its importance. 10
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Or
(feram)

Define Salesmanship. Explain the functions of salesman.
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4, What is Marketing Research ? Explain the types of Marketing Research. 10
fauum Geiied =us & 7 f9uuH SEieAe YRR TR

Or
(fenam)
Write short notes on :
@) E-marketing
(1) Market Segmentation.
qrema fear femr .
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