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(i1) Solve any three questions from Q. Nos. 2 to 4.
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1. What is market segmentation ? Explain different types of market

segmentation. 15
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2. Define the concept of marketing and state the importance of marketing. 15
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Or
(fenam)
What is Customer Relationship Management ? State the advantages of
CRM.
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3. Explain the factors affecting on consumer buying behaviour. 15

TEhM=A BRGT FaAER qROTH HIOR Bk T L.
Or
(fepam)
What is Digital Marketing ? State the benefits of digital marketing.
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4, Write a detailed note on core marketing concepts. 15
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Or
(fenam)
Explain the stages in consumer’s buying decision-making process.
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5. Write short notes on (any two) : 15

(@) Marketing Environment

(b)  Target Marketing

(c) CRM Tools

(d)  Technology of Marketing.
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