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(i1) All questions carry equal marks.
G) 9 F 1 AEE oA
(i) W& YA THM O ST

1. Define marketing strategies. Explain the role of Government and NGO’s in
rural marketing. 15
forau SHgte=l A I, WHIU faquET eme offor eremehta wer= firent
e h.

2. Explain the objectives of agricultural marketing. 15

Ft fauuEmET 3IfEsew T &L
Or
(feram)
Explain the problems in Rural Markets.

JTHTO ISTRUSH FHET T .
3. Explain advanced practices in Rural Marketing. 15
o faqUETde W gt TR L
Or
(feram)
Explain the features of rural marketing.

7o faguETET SfdTey TR A
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4, Explain personal selling in Rural India.

YT IR Jafdas fashl T .
Or
(feram)
Explain recent trends in rural marketing.
UTHIOT f9uMTdel SR Tayee T .
5. Write short notes on (any fwo) :
@) Social Marketing;
(@)  PPP Model in rural marketing;
(ti1)  E-rural marketing;
(fv)  Classification of Rural markets.
Jrea few fag (Fom@E gF)
@)  HASHIEIAGR faquH
@)  urHo faquErdel PPP ey
Gif)  Z-urro feaue
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