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FACULTY OF COMMERCE AND MANAGEMENT
B.Com. (First Year) (Second Semester) EXAMINATION
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ADVERTISING
(BC-2.5.3)
(Thursday, 14-12-2023) Time : 10.00 a.m. to 1.00 p.m.
Time—3 Hours Maximum Marks—175
N.B. .— (i) Q. No. 1 is compulsory.

(it) Solve all questions.
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1. Write a detailed note on concept and importance of advertising. 20
e Hehea M " AeR queiictar Hig/feun ferar.
2. Explain advertising media planning. 15

et Areaq fEsH T &
Or/fear
Describe the impact of advertising agencies role on clients.
e S G e e 9
3. Describe the factors affecting advertising expenditures. 15
Or/fear

State the advertising budget.
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4. Explain the comparative advertising. 15
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Write a detailed note on ASCI advertising agency.

ASCI Tfed Teiter |fgaR feuor fosrn.

5. Write short notes on (any two) : 10
@) Elements of advertising
@)  Copy

(zit)  Copy for direct mail

(tv)  Advertising message.
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