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N.B. :— () Attempt all questions.

(i1)  All questions carry equal marks.
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1. Explain the need and significance of Consumer Behaviour. 15
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2. What are the promotional tools of expansion of market ? 15
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Or/ferar
What are the benefits of Market Segmentation ?
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3. Write in detail consumer buying decision-making process. 15
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Explain in brief the concept of Marketing Management Task.
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4, What is market segmentation ? Explain in detail the concept of market

segmentation. 15
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Explain in detail customer relationship management.
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5. Write short notes on (any two) : 15

Q) Digital Marketing

(2) Positioning Strategy

3) Marketing Environment

4) Technology of Marketing.
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