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A-336 MARKETING MANAGEMENT-(I

Time: One Hour Max. Marks: 40

Instruction:
Attempt All Questions.

1 Marketing Research is a
Frrorer srwmasr e

ME.
(A)Management function ( B)Mz?kketing function (C)Secondary function (D)None of the above
CPTRTRT T -~ Farer #er GO AT e
2 The scope of marketing Research includes
Faor mrving=reT T vl e
(A)Product Research (B)Pricing Research (C)Promotion Research (D)All of these
AT HYTET HrrTarTar AT sfiafgaree i T g
3 Internal records of the firm is source of information.
(A)Primary (B)Secondary g;)ﬂolh a&b (D)None of these
TTuhTE g =7 ATfor @ X1 QI TR
4 Questionnalre Is a tool of data collection.
TYATEAT & ATFEAT €= AT 3T,
(A)Pripary (B)Secondary (C)Both a & b (D)None of these
= rafaa oy a1 AT o arey vy T
5 Marketing Research aims of
(A)Evaluation of marketing (B)Demand for costing (C)ldentifying new market W of the above
plan STITATAT 2477 A FETT ATATTETET 7T QAT W
6 ____is alimitation of marketing research.
(A)Marketing for cosling (B)Product for costing (C)Time lenglhiness (D)Customer for costing
7 Find the odd on out.
T AT I T )
(A)observation (B)Questionnaire /(G)A’nnual Report (D)Interview

8 “Marketing Research means any systemalic attempt to get useful information in solving marketing problems.” This
definition Is glven by
“FerrUTs ATCEQT %7 AT AT AR APTIAE HAATIAT ATATATEY FATAT TIAIT et oot Ferrr s 2rq.” syt saresar

AT FAT?
(A)F. W. Taylor SB)Lawri & Rober! (C)Philip Kotlar (D)C. L. Boking
U m AT AT marfor 7a FeeT aeer A i arfiar

9 Find out the correct sentence
A faarT T

(f))lﬁvtmislng helps in sales  (B)Advertising alms at (C)Advertising Is always free of (D)Advertising reduces
"~ growlh misleading customers cosl demand |
wrfeerer (adygdvn aan ava rfereAvar s e or mvearar sl Al e wea rfgerfigas gt 9z
TN AAAT
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10 Which of the following is the example of print advertising?

(A)Radio advertise (B)Television Advertise
11 Is the feature of advertisement.
— R R STy M,

(A)lt attracts the Customers, (B) It provides the product

Afera RS AT information
12 Advem'sing is advantageous tg

SfEe fr AT TR 3y
(A) Manufactures (B)Dealers

13 _ _isnota quality of g good salesmen.
e BT CETEAT fri ?ﬁfﬁ‘tﬁarﬂmmﬂ"mq‘m

(A)Self confidence ’(EB(shonesty

14 is not a basic function of 3 salesman,

(A)Manufacturing W@.

15_____isnota medium of digital advertising

(A) Television (/B)News papers
16 Salesmanship isa
fersrormmr & o AR
(A)Art (B)Science
FAT STeyT
17 E-marketing means
THIHET oy
(A)Easy Markeling (B)Electric Marketing

18 is an unorganized market
— AR R ara YT

(A)RTial market

TITy arprere

(B)Urban market
19 Groen Mmarkeling raferg to_
=¥ Farpoar cgopsy o

(A)Use of Green color (B)Promotlng Eco-{riandly

Marketing - Mmarketing
frrorer e oy aryr AT v Py
o TTRATET oy

20 Which of the following is an obstacle in ryrg Marketing~
ATATHER 317 amiror Faqordrer sreys e

Wazine Advertise
frerror st

_(Cmsth A& B

o Hfor g Zr=ir

(C)Customer
==

(C)Team spirit

(C)Reporting
QT For

(C)Social media

(C)Efﬁcient Marketing

o S

(C)Metropohtan Market
TR Ay

(C)Use of green Packaging

material

uf?r*?‘w_rrwhmmmw

wror

(D)Sign boarg

(D)None of these

(D)Airof these
i 74

(D)Appearanoe
\‘ '\: ' i

(D)Taking orders.

(D)Films
e

(D)None of these
S arEr

(ID/)EfeEtronic marketing

(D)Foreign market

(D)AIl of the above



(A)Storage & warehousing (B)Poor transportation (C)liiteracy

MEE SR UL S AT amga afar SRy

21 Find the correct sentence
Ty fargrr s

(A)E-marketing is global (B)E-marketing is a 24x7 (C)BSth a & b are correct
platform facility 3 3T 7 &1 e e
&-Fom & AT s SRR 3 ¢ g T 2
TS Ak

22 The environment protection Act is passed in

(A)1983 _(BJ1986 (C)1991

23 Rural marketing is beneficial for__ -

()Mﬁo based products (B)Engineering goods (C)Luxury products

24 Find the odd one out

(A)Intelligent Banners (B)Viral videos (C)Posters

25 Consumer Behavior is a ______aspect
IEH TR W A )

(A)Physical (BMPsychological (C)Botha &b
it e 37 AT T Ty

» 26 Which of the following is the secondary purpose of buying?

(A)Food & beverages (BWiscount (C)Leasure Goods
27 Which factors aspect on consumer behavior?
(A)Fashion (B)Purchasing Power (C)Dessire to fulfill wants
28 CRM Stands for
CRM i qurey #79 w?
(A)Consumer Relationship (B)Customer Retention QCu/stomer Relationship
Marketing Management Management

29 has given the theory of buying a motives.

(A) Philip Kotlar (8 raham Maslow (C)F. W. Taylor
30 _____is the objective of CRM
& CRM ¥ Ffewr amd
(A)Customers Satisfaction (B)Sales growth (C)Increasing customers
TR ARTITT Ferairr gy TEE TET
«» 31 Sigman freud has given____model of buying behavior.

2325FBAAS517203A2381A83447C6B66DA

(D)All of these
T AR

(D)Both a & b are false
oF 3Tfor 7 S & e

(D)2001

(D)All of these
Sty

) (DYPopups
KICE =8

(D)None of these

(D)Social Recognition

|THTE JT=rAT

‘(D)AH of these
a7

(D)Customer Relationship
Marketing

(D)Petel draker

M of these



}Aﬂf’sychological (B)Sociological (C)Economic

32 ______isnot a sacial factor in buying behavior.
N RUEr AR AT G AT
(A)Gross family income (B)Religion & cast (C)Customer & Tradition
33 Which of the following is not a base of market segmentation?
AT 0 TS ot o s 1 /T
(A)Geographic (B)Psychographic }Q;ﬁ)litical
34 Market segmenlation is important for
(A)Marketing Mix (B)Consumer Satisfaction j&'ﬁoth a&b
farrorr e TS T o wfor 3 F=gr

35 Market segmentation by Gender is an example of segmentation.

(A)Geographic )Mﬁemographic (C)Psychological
36 Find the odd one out
(A)Old age customer (B) Young customer MQiglw customer

37 Which of the following is a limitation of market segmentation

)M’Expensive Process (B)Good Demand (C)Availability of information
» 38 Customer targeting is the step of market segmentation
ATF TG & T T g RIS
(A)Last irst (C)Third
39 Standard of living is a______segmentation
(A)Geographic (B)Demographic (C)Psychological
40 Find out the correct sentence
(A) Excessive segmentation is (B)Segmentation helps in ofﬁ a & b are correct
dangerous adventising product

ST W o Q=R T e
o Fecumsiraror fenmiraror qegonr
anfendramér Iuywa aq
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(D)Knowledge driven
R

(D)Culture

~

AT

(D)Demographic

(D)None of these
aqIE HS AT

(D)Social-economic
T Wfdas

(D)Teen customer

s arRE

(D)Purchasing Power

EtIEid

(D)Fourth
InIr

/(ﬂg;)cial
"

(D)Both a & b are incorrect
st srfor & QY TR SE
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