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(i) Figures to the right indicate full marks.
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1. What is Marketing Management ? Explain its functions. 20
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2. Explain marketing planning and its objectives. 15
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Explain process of marketing planning.
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Explain concept of pricing.

falid (alla [aNaY *

[hHT TARTEE Hehedal T .

Or
(fenam)

Discuss the new product development process.
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Explain importance of distribution channels in Marketing.
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Explain the role of computer in marketing information system.
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5. Write short notes on (any two) : 10
@) Concept of product
(i1) Sales promotion
(zit)  Marketing information system
(v)  Scope of marketing.
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