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FACULTY OF COMMERCE
B.Com. (Third Year) (Fifth Semester) EXAMINATION
APRIL/MAY, 2025
MARKETING MANAGEMENT-I

Paper XXVII-B

(Monday, 21-4-2025) Time : 10.00 a.m. to 12.00 noon
Time—Two Hours Maximum Marks—40
N.B. .— (1) Attempt all questions.

(ir) All questions carry equal marks.
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1. Explain the meaning and scope of marketing. 10
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Explain the meaning and kinds of marketing planning.
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2. Explain the concept of product and state the New Product Development

Process. 10
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What is pricing ? Explain the importance of pricing decision.
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3. Explain the functions of Distribution Channel. 10
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Discuss the process of Marketing Planning.
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4, Explain the concept and features of Marketing Information System. 10

fagum wifgdt gumeli=i Hehoan ST afyrseR T &

Or
(feram)
Explain the importance of distribution channels.
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